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2013 Summer Session (2013-2014 Academic Year) 
ENGL 110: Approaches to Literature (3 credits) 
 
Instructor: Duffy Roberts 
Section: JN4 
Term: 1 
 

“All They Do Is Smoke Weed and Stare At Nature In Vnacouver!” 
When Space Becomes Place in Van-City 

 
Course Description: 
How do writers make sense of Vancouver? How do we make sense of here? How 
does space become place?  How does place influence us?  How are we constituted by home, by 
homing?  How do we constitute home?   
 
Texts are cultural artefacts; as such, they make claims about and against culture and creatively detail 
how humans manifest that culture or worldview.  But most importantly, literature makes interesting 
claims about ideas, ideas inspired by the places we live in.  “Approaches to Literature” is a class about 
the process of reading literature, and the different ways in which people (scholars, students) go about 
making meaning of it.  This class is also about students finding interesting and creative ways to read 
and contextualize literature.  Lastly (and perhaps most importantly), writing is thinking, and thinking is 
writing. 
 
Required Texts: 

 Nancy Lee’s Dead Girls (short stories) 
 Michael Christie’s The Beggar’s Garden (short stories) 
 Timothy Taylor’s Stanley Park (novel) 

When Space Becomes Place Quotations 

"Is it possible to imagine being named by a place? And â€“ were we to contemplate such a thing â€“ 
how would we come to merit that honour?" 
â€“ Don McKay, The Muskwa Assemblage 

â€œWe live by stories, we also live in them.Â  One way or another we are living the stories planted in 
us early or along the way, or we are also living the stories we planted â€“ knowingly or unknowingly 

â€“ in ourselves.Â  We live stories that either give our lives meaning or negate it with 
meaninglessness.Â  If we change the stories we live by, quite possibly we change our lives.â€• 

-- Nigerian storyteller, Ben Okri 
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Canadian identity “is less perplexed by the question ‘Who am I?’ than by some such riddle as  
â€˜Where is here?â€™â€• 

-- Northrop Frye 

â€œThe city as we imagine it, the soft city of illusion, myth, aspiration, and nightmare, is as real, 
maybe more real, than the hard city one can locate on maps, in statistics, in monographs on urban 

sociology and demography and architecture.â€• 
-- Jonathan Raban 

Maps of the entire earth were the most distorted, and every projection designed to solve the problem 
came saddled with its own limitations.  Directions weren’t true or the proportions got wonky or—as in 
the case of the globe cut into petals and flattened on the page—it became impossible to get a sense of 
how anything was connected.  “There’s not straight line here,” Siwash said, stabbing his finger towards 
a map that illustrated this point.  “I know there are straight lines really.  I can draw one in the 
soil.”  He drew one with the toe of his boot in the dust of the pillbox floor.  “Proving,” he said, eyes 
wide, “that too much map is problematic.” 
â€œSmaller maps?â€• Jeremy triedâ€¦ 
True.  The smaller the map, the less the distortion.  “A map of the city is pretty reliable,” Siwash 
said.  “But a map of just this room would be better.  A map of one square foot of this room better still! 
How about that?  With a map of just one square foot of this room, you’d really know where you were.” 
â€œAs long as you happened to be on that one square foot,â€• Jeremy said. 
â€œExactly!â€• Siwash cried, on his feet now, head brushing the ceiling.Â  â€œOnly problem is 
carrying around all those maps.Â  How many square feet a day do you use?Â  I use dozens, and I 
conserve.Â  But you use more, city people do.Â  Tens of thousands, squander them.Â  Chew them up, 
spit them out.â€• 
â€“ Timothy Taylorâ€™s Stanley Park 

â€œA Place of Mindâ€• (U.B.C.â€™s branding); â€œThe Best Place On Earthâ€• (B.C.â€™s ex-
motto);  

â€œCanada Starts Hereâ€• (B.C.â€™s branding); â€œThere And Back Againâ€• (The Hobbitâ€™s 
alternate title) 

 


